
Jim’s Bait Shop has been a Lake 
Martin landmark for more than 50 
years. For most of its existence, the store 
consisted of a tiny, one-room cinder-
block building that specialized in two 
items: bait and beer. Then, in 2004, 
Oliver began to expand the bait shop, 
and today the store looks like a cabin 
nestled in a valley on Martin Dam Road 
in Dadeville, Ala.

Jim’s Bait Shop still carries bait. “We 
have several varieties of live worms, min-
nows, crickets…but we have expanded 
to also carry artificial bait, rods and 
reels,” Oliver says. “We have something 
for everyone: from a rod-and-reel combo 
for $24 to just a reel for $100.”

Jim’s Bait Shop also still carries beer. 
“Our customers tell us this is the coldest 
beer on the lake,” Oliver says with a 
chuckle. “We keep it as cold as we can.”

But since Oliver purchased the 
business, the hunting and fishing 
inventory at Jim’s Bait Shop has 
broadened significantly.

“The whole plan was to be a one-
stop shop. Some of our customers have 
called us a mini Bass Pro Shop, but we 
differentiate ourselves with our staff. You 
will deal with the same people each time 
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you come in, and we pride ourselves on 
knowing our customers’ names. Also, 
we not only sell you equipment, we 
service it and stand behind it,” Oliver 
says. “We have a full line of hunting and 
fishing equipment, including a full range 
of archery products as well as an on-staff 
bow technician for service. We also 
have an indoor archery range featuring 
Techno Hunt, which is like playing a 
video game with your bow and arrow.”

Jim’s Bait Shop also carries 
merchandise from Lacrosse, Red Wing, 
Costa Del Mar, Carhartt and Browning, 
and has a full deli-style kitchen featuring 

pizza, biscuits, barbecue and chicken 
sandwiches, nachos, hamburgers, 
hotdogs and draft beer. Jim’s Bait Shop 
even has a small wine selection.

However, Oliver, ever mindful of 
the fatherhood memories that led him 
to purchase Jim’s Bait Shop, primarily 
uses his store to encourage the youth in 
the community to take an interest in the 
outdoors. For example, he hosts a youth 
archery church league once a week as 
well as a Fourth-of-July celebration 
featuring free hot dogs for kids. Oliver 
also has a standing rule that if a child 
catches a bigger fish than his or her 
parent, he or she gets a free candy bar.

“To me, it’s really all about the 
kids, and I really enjoy sharing the 
enthusiasm they have when they harvest 
their first deer or catch their first fish,” 
Oliver says.

The shop’s slogan, “This Ain’t No 
Ordinary Bait Shop” doesn’t simply 
reflect a wide range of merchandise. 
The slogan reflects Oliver’s excitement 
and enthusiasm for nature and his 
willingness to help and encourage 
others in their own outdoor pursuits.

For more information about Jim’s Bait Shop, 
call 256-825-7600.

F atherhood fine tuned Jackie Oliver’s 
passion for the outdoors. “I have two 

boys who got me interested in hunting and 
fishing,” Oliver says. “As they grew up, we had 
numerous outings and spent lots and lots of 
quality time together hunting and fishing.”

Memories of days spent in the woods and on 
the lake with his sons compelled Oliver to 
purchase Jim’s Bait Shop after retiring from a 
32-year career with Region’s Bank.
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